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THE
CONFERENCE
PROGRAM

The First International
Wine Exposition of America

Dedicated to the concept
that wine should be bought
not sold,

The planners of the Conference Program for this event have been careful to select each speaker and each topic to provide value
for the participant. The emphasis is on maximizing the marketing performance of wine producers, distributors, retailers and
restaurateurs. Marketing performance in this instance is related to understanding consumer attitudes and behavior which can be
utilized to assist the consumer to buy more wine with greater confidence and enjoyment. The real growth of this industry lies in
professionally implementing these vital marketing programs.

Eight “grand cru” panels have been organized to provide important insight into today’s newest marketing strategies by focusing
on: techniques for suppliers to gain greater shelf space; understanding retailers’ product needs; helping the wholesaler as well
as the retailer and restaurateur better satisfy consumer needs.

This program brings together the various segments of the market and examines their roles in facing the challenges each can
be expected to encounter. Our aim is to create an understanding and appreciation of the dynamics of the wine business. The
program intends to make a statement. Underlying this statement are the following facts of life in the wine business:

« The challenge of the future must be met by a forward looking, aggressive, well informed wine industry, prepared to adapt to
tomorrow’s educated consumer.

o It is the wine oriented sales staff, armed with a clear perception of taste trends that can best anticipate and respend to modern
techniques of merchandising and marketing for the retail trade.

o The informed wholesaler and his sales force must help the retailer meet his goals and objectives of creating a store image and
putting the bottle into the hands of the consumer.

EDUCATIONAL PROGRAMS

The following Associations and Societies will be offering a program for all attendees. The agenda is educational and will enable
you to learn first hand what the philosophies, aims, and format of these organizations are. These seminars are free and well worth
your visit.

Peter M.E Sichel

John Thoreen
Pres., H. Sichel Sons & The Wine Tutor
Go.."Inc.

“HOW THE SUPPLIER VIEWS “CREATIVITY; COST; CON-
THE MARKET & HOW HE FUSION; NEW STYLES AND
FEELS HE CAN SUPPORT NEW WINERIES IN
THE IMPORTER AND DIS- CALIFORNIA”

TRIBUTOR & HOPE TO GET

_HIS PRODUCT TO THE Saturday, May 15
ATTENTION OF THE e b
CONSUMER.” Waldorf Room
gfi(;grgﬁy,_ llv(l)a%/ol ?&M John Thoreen is a.multi—
Williford Room faceted person; being both a

Peter M.F Sichel, a fourth
generation wine merchant
and one of America’s leading
wine spokesmen, involved
himself intimately with every
phase of wine making and
marketing since his child-
hood. Today he is a partner in
family owned wine firms in
Germany, France, England,
and the United States. Mr.
Sichel, a renewned author,
also lectures to wine and food
societies and appears on tele-
vision and radio. Peter’s down
to earth view of wine has defi-
nitely helped to remove some
of the haughtiness and snob-
bishness usually associated

teacher, poet and author, a
wine educator and consultant.
John gives seminars and in-
tensive wine and food educa-
tion courses throughout the
country. He also conducts
seminars and does consultant
work for advertising agencies
that are involved with wine
accounts. Under the aegis of
The Wine Tutor, which he
established in 1977, John

has offered the same type of
courses in the Napa Valley.

In addition to imparting his
vast amount of knowl-

edge through seminars and
courses, john also works

as a consultant for the
Sterling Vineyards.

Gary Topper
Partner, Vintage Wine
Merchants

“IS THERE A FUTURE FOR

CALIFORNIA ESTATE
WINERIES IN TODAY’S
MARKETPLACE?”

Saturday, May 15
11:00 AM-12:30 PM
Williford Room

Gary Topper’s education in
the wine industry has been
intense and continual since
1967, when he first went to
work for Alexis Lichine, one of
the ‘greats’ of the wine indus-
try. Gary has also worked for
some of the most eminent
vineyards in California. In
1975, with his partner, Mr.
Topper created Vintage Wine
Merchants. The Company
was established not only to
sell but to further the

wines of California. This is
done through reports, vin-
tage charts, educational
tastings and promotions on

a national level.

Gerald Asher
President, The Mosswood Wine
Company

“THE IMPORTANCE OF
FRENCH WINE IN TODAY’S
MARKET”

Sunday, May 16
9:00 AM-10:30 AM
Williford Room

In the past twenty five years
Gerald Asher has been Manag-
ing Director of Asher Storey
& Co., specialists in rare
French wines; Vice-President
for imported wines at Austin
Nichols; President of the Mon-
terey Bay Co., in California,
and is now President of the
Mosswood Wine Company,
specializing in estate bottled
European and California
wines. In addition to chairing
the Annual California Barrel
Tasting Dinner in New York,
Mr. Asher has served on some
of the most important and
prestigious wine committees
in the country. For all of his
work and vast knowledge

M. Asher has been decorated
with the insignia of the Merite
Agricole by the French
Government. He is also the

Saturday, May 15

LACADEMIE DU VIN
Steven Spurrier, Director
2:00 PM~-3:30 PM Williford Room

IAcademie du Vin, founded in 1973 by Steven Spurrier and Patricia Gallagher, is the only independent wine school in France.
LAcademie holds a regular series of wine appreciation courses and seminars with the aim of increasing the love of wine through
education and enlarging sensory perception through informative wine tastings. LAcademie du Vin opened its New York branch in
February 1982; and it is dedicated to the same aims and purposes as its parent school.

THE WINE INSTITUTE
Brian St. Pierre, Public Relations Director
5:00 PM—6:30 PM Waldorf Room

Wine Institute is a voluntary non-profit trade association serving as the voice of the California wine industry. It represents the
interests of California vintners in industry research, in production, in public relations and consumer education, and in matters
affecting the responsible use of wine.

Sunday, May 16

LES AMIS DU VIN
Ron Fonte, President
2:00 PM—3:30 PM Williford Room

Les Amis du Vin is an educational wine society, now in its eighteenth year with 248 chapters in 49 states and internationally. Its
success s attributed to the ability of all levels of the trade to work together towards an educational wine program for the consumer.
Its publication “The Friends of Wine” is the most widely circulated wine publication in the world.

SOCIETY OF WINE EDUCATORS
Mrs. Diane McComber, President Elect
5:00 PM—6:30 PM Waldorf Room

The Society of Wine Educators is dedicated to the advancement of wine education. The society is a non-profit educational
organization directed towards the encouragement and the improvement of the teaching of wine appreciation, wine making, wine
culture, wine writing, wine service, science, history, geography, viticulture and all related educational activities concerned with
the enjoyment of wine and the exchange of information and ideas concerning wine education.

Monday, May 17

BROTHERHOOD OF THE KNIGHTS OF THE VINE
Frank Stone, Provost ‘General’ Eastern U.S.
2:00 PM-3:30 PM Williford Room

The Brotherhood of the Knights of the Vine is an association of men and women who share an appreciation for and an interest in
the Vines and Wines of America; proclaim the virtues and use of wine in a modern society by demonstrating the good life with wine
through the courtesies of the table; educate themselves and the public that wine is a healthy and hygienic beverage and beneficial
to modern life; and bring honor and distinction to those individuals who support the cause of the Vines and Wines of America.

with the subject. regular wine columnist for

Gourmet Magazine.
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SHOW FACTS

Location Conrad Hilton Hotel—Chicago, Illinois

Show Dates May 15, 16, & 17, 1982

Exhibit Hours Saturday, May 15, 1982 1 PM to 7 PM Registration from 11:30 AM

; Sunday, May 16,1982 1 PM to 7 PM Registration from 11:30 AM
Monday, May 17,1982 1 PM to 7 PM Registration from 11:30 AM

Saturday, May 15, 1982—9 AM to 12:30 PM
Sunday, May 16, 19829 AM to 12:30 PM
Monday, May 17, 1982-9 AM to 12:30 PM

Registration Each Show Morning—8 AM-11 AM
(Coffee will be served)

Conference Hours

Associations & Saturday, Sunday, Monday, May 15, 16 & 17, 1982 2 PM to 6:30 PM

Society Meetings (Admission is Free)

Registration Complete registration coupon—Early mailing is suggested. Your badge will be processed and mailed to
you after March 1, 1982.

Grand Banquet Friday Evening, May 14, 1982—6:30 PM-10:30 PM
(Description Below)

Admissions 1. Admission to the International Wine Exposition of America Exhibit and Conference is restricted

Restrictions to the TRADE ONLY and appropriate credentials verifying trade involvement will be required.
2. PERSONS UNDER 18 YEARS OF AGE WILL NOT BE ADMITTED REGARDLESS OF AFFILIATION OR
CIRCUMSTANCE

Expected Over 7,000 industry trade people are expected to attend the 1982 International Wine Exposition of

Attendance America. It is therefore, strongly recommended that you Pre-Register and secure your hotel accom-
modations early using the forms provided for this purpose included in this brochure.

Show Management The International Wine Exposition of America is produced and managed by The Cahners Exposition

Group, 999 Summer St., Stamford, CT. 06905

All inquiries regarding the 1982 International Wine Exposition of America should be directed to the
above address or by calling (203) 964-0000.

THE GRAND BANQUET

The International Wine Exposition of America welcomes you with a gala banquet on Friday, May 14, 1982 at 6:30 p.m. in the Grand
Ballroom of the Conrad Hilton Hotel. Our Grand Banquet will give you the opportunity to mix with and hear top name show business
and international wine industry personalities. Chief dignitaries of the City of Chicago will also be present to welcome you. This
Grand seven course Banquet will be embellished by a broad sampling of wines carefully selected by companies exhibiting at the
I.W.E.A. Reservations are on a first come first serve basis, and we suggest you reserve early by using the registration form in this
brochure. This will be a sold out event!

CONFERENCE PROGRAM TRANSCRIPT

A complete transcript of the Conference Program will be printed and available to you. It will be a valuable marketing tool for you
to continually refer to. A limited number of copies will be printed. Please use the registrations form in the brochure to ensure receipt
of your copy.
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Raymond Wellington
Cellarmaster, Windows on
the World

“CONCEPTS FOR
SUCCESSFUL RESTAURANT
MERCHANDISING”

Sunday, May 16
10:00 AM-11:30 AM
Waldorf Room

Mr. Wellington worked his way
up through the ranks at Win-
dows on the World to his pres-
ent position of Cellarmaster.
In this position, Ray is respon-
sible for the selection, pur-
chase and care of all the wines
that comprise the vast cellar
of Windows on the World.

He is also responsible for
monthly sales, maintenance
of continually changing

wine lists, and for training
the 250 member service

staff in the knowledge and
service of wine.

Anthony J. Terlato
President, Paterno Imports

“ITALIAN WINES WORLD
WIDE...ITALIAN WINES IN
AMERICA”

Sunday, May 16
11:00 AM-12:00 PM
Williford Room

As President and CEO of
Paterno Imports, Tony Terlato
has assembled a portfolio of
premium Italian products,
and has transformed Paterno
into a major national import-
ing marketing enterprise.
Tony has been in the wine
industry since 1955, and has
worked his way through the
ranks from salesman to his
present position. He is a be-
liever in the*‘complete mar-
keting approach” and as such
has widened Paterno’s scope
with an on-going program
of package design, market
research and new product de-
velopment. As an authority on
fine wines, Mr. Terlato has
given numerous lectures and
interviews to major publica-
tions and is the leading
spokesperson for premium
Italian wines.

REGISTRATION FORM

Please fill in and return this form
with your check in the appropri-
ate amount to:

1982 INTERNATIONAL
WINE EXPOSITION

OF AMERICA

Cahners Exposition Group
Cahners Plaza

PO. Box 3833

999 Summer Street

Stamford, CT 06905

Telex: 649400 CAHEX WU STD
Telephone (203) 964-0000
Admission credentials and ban-
quet tickets will be sent you after
March 1, 1982

BUSINESS CATEGORY
A O Retailer

B [ Wholesaler

C O Distributor

D O Producer

Please check appropriate boxes

| €
Gerald A. Hirsch

President, Custom House
Wine Merchants

“MERCHANDISING AND
MARKETING WINES ON
THE RETAIL SCENE”

Monday, May 17
9:00 AM-10:30 AM
Williford Room

Gerald Hirsch has been in-
volved in the alcoholic bever-
age industry for more than
two thirds of his life. Today he
is involved with the New Heri-
tage Wine Cellars, a distribu-
ting company specializing

in the market’s needs for the
1980’s. Perhaps the most im-
portant aspect of Mr. Hirsch’s
wine marketing philosophy
has been in product education
to both the on and off premise
segments of the retail wine
trade. Not only has he been
privileged to address national
forums of both the restaurant
and retail liquor dealers, he
has also been involved in wine
courses at several major uni-
versities. Among the many
awards he has received, he
cherishes most highly being
knighted by both the French
and Italian governments.

O Full Registration—All Conferences plus Exhibit
OJ One Day Registration—Conference plus Exhibit

Sat., May 15
[ Exhibits Only

Sun., May 16

Mon., May 17

O Grand Banquet, Friday, May 14; 6:30 PM

O Seminar Transcripts—Full Set

Please make checks payable to International Wine Exposition of America

( No Refunds )

(Please Print)

Lou Windt
President, KEDCO, Inc.

“HOW PACKAGING STORES

CAN INCREASE PROFIT
THROUGH SELF-SERVICE
MERCHANDISING”

Monday, May 17
11:00 AM-12:30 PM
Waldorf Room

Lou Windt is the talented Pres-
ident and founder of KEDCO,
Inc. The Company is the only
one in the country that spe-
cializes in the design, man-
ufacture and equipping of
wine and liquor departments
and stores. He is professionally
recognized as one of the in-
dustry’s leading experts in
liquor, beer, and wine storage
equipment design for the best
traffic flow and self service
selling in the liquor store. In
recent years Mr. Windt has
expanded his Company’s
scope from exclusive work
with independent and chain
stores to include the stor-

age and display of wine for
restaurants and the serious
wine consumer.

The 1982 International Wine
Exposition of America Con-
ference Program is scheduled
not to conflict with exhibit
hours, thereby leaving you
free to cover both the confer-
ence and the exhibit.

The Bettmann Archive
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$80.00
$40.00

$10.00

$62.00

$25.00
TOTAL

Name

Title

Company

Address

City/ State

Zip

Telephone

No. People Attending Banquet

F O Trade Press

G [ Advertising

H O Packaging

J O Other

X O If Country Other than

JOB CATEGORY

1 O President/Owner

2 0O Manager

3 [ Field Representative
4 O Salesperson

5 O Buyer

6 O Food Beverage Service
7 O Educator

8 O Other

E O Restaurateur/Hotel U.S. please mark box F:OIYSOfﬁCE use only
This form should be reproduced to accommodate additional registrants. ~ No one under 18 will be admitted 0s iy
HOTEL RESERVATION FORM
Clip and Mail to: Please check requested accommodation and circle rate requested:
The Conrad Hilton
i CONRAD HILTON CONRAD HILTON TOWERS

Z}i?ci(;gtl}lll\gi;%kinsl%a&a\;enue O Single (1 person) $59 $64 $68 $71 $79 O Single  $68 $84
Sitention: O Double (2 persons, 1 bed) $74 $79 $83 $86 O Double $83
Reservations Department B 3;;5(2 persons, 2 beds) - §74 $79 $8 $86 $94 O'Twin  $83 $99

*Denotes Deluxe Rooms  Suites on request from hotel, subject to availability.

If rate requested is not available, next available rate will be confirmed.
Rooms will be held until 6:00 ~ (Please Print)
p.m. on the date of arrival unless ~ Name
a later time is specified. Sharing with (Name)
Room reservations must be
received 21 days prior to the ComP Ay e
opening of the convention. Confirm to (address)
All room rates are subject to the 1Y State Zip
prevailing Illinois and Chicago Arrival Date Hour Oam. Opm.
Occupancy, Operators’ and Departure Date Check-out is 1:00 p.m.

e

Accommodations Taxes, which
currently are: 9.1%

INTERNATIONAL WINE EXPOSITION OF AMERICA MAY 15-17, 1982



